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National multisectoral strategic plan to fight against non-communicable diseases
2019-2021

National multisectoral strategic plan to fight against non-communicable diseases 2019-2021

Categories: Evidence of NCD strategy
Year(s): 2019-2021
Target age group: Adults and children
Organisation: Ministry of Health

Linked document:

Politique nationale de securite nutritionnelle au Niger

Comprehensive Nutrition strategy (including overweight/obesity). (Available only in French language)

Categories: Evidence of Nutritional or Health Strategy/ Guidelines/Policy/Action plan
Year(s): 2016-2025
Target age group: Adults and children
Organisation: Ministry of Health

Linked document:

References: Information provided with kind permission of WHO Global database on the Implementation of Nutrition Action

(GINA): (last accessed 04.08.22)



https://extranet.who.int/nutrition/gina/sites/default/filesstore/NER 2019 PLan stratégique national MNT.pdf
https://extranet.who.int/nutrition/gina/sites/default/filesstore/NER 2016 PNSN_0.pdf
https://extranet.who.int/nutrition/gina/en/node/40739

WORLD

(OBESITY

GNPR 2016-17 (q7) Breastfeeeding promotion and/or counselling

WHO Global Nutrition Policy Review 2016-2017 reported the evidence of breastfeeding promotion and/or
counselling (q7)

Categories: Evidence of Breastfeeding promotion or related activity
Target age group: Adults
Organisation: Ministry of Health (information provided by the GINA progam)

Find out more:

References: Information provided with kind permission of WHO Global database on the Implementation of Nutrition Action

(GINA):

Marketing of Breast-Milk Substitutes: National Implementation of the International
Code Status Report 2016 (Promotion of Breastfeeding)
The 2016 report provides information on the status of implementing the International Code of Marketing of

Breast-milk Substitutes and subsequent relevant World Health Assembly resolutions (“the Code”) in and by
countries. The report also identifies in which countries they actively promote the benefits of breastfeeding.

Categories: Evidence of Breastfeeding promotion or related activity
Target age group: Adults
Organisation: WHO UNICEF IBFAN
References: WHO. UNICEF. IBFAN. Marketing of Breast-milk Substitutes: National Implementation of the International Code.

Status Report 2016. Geneva: World Health Organization; 2016
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